| 1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

) Percent | MicroVision ]

LEISLRE & RECREATION : Penetration|  Index -| Rank
1. Ale at Jack In The Box in the last 4 weeks . 15 : 258 i 3
2. Shopoed at the White Hen in the lasté months 5.0 . 753 T 3
3. Shop al Price Clubs . 1.5 R 252 i "
4. Ate gt Carl's Jr. in the last 4 weeks 3.2 ' 251 ! 3
5. Ale at Chili's in the (251 4 weeks . 2.3 ! 242 ; 2
& Shopped at Nordstrom in the past 4 weaks : 8.6 . 231 7
7. Shopped at ARCO in the last & months - 7.4 : 203 7
3. Ale at Quthack Steakhcuse in the last 4 weeks . 186 201 : 2
8.  Shopped at The Limited in the past 4 weeks : 5.5 : 193 i 3
10.  Shopped at Home Depot in last 4 weeks : 38.0 ' 192 ; 1
11, Shopped at Macy's in the 1ast 4 weeks : 15.6 ; 180 i 5
12, Have a Shell creqit card ; 7.8 ) 150 ! 5
13, Ate al T.G.I. Fridays in the last 4 weeks : 1.1 i 180 : 7
14, Shooped aiLorg & Tavior in the past 4 weeks 4.9 i 187 i -]
15. Eat at guick sanice specialty bagel outlets ) : 1.8 : 185 ! S
16. Own racguetball equipment : 5.5 184 ; &
17, Ala 2t IHOP in the last 4 weeks : 2.0 | 181 ! 3
18, Shopged at Marshall's in the last 4 weeks ; 9.9 : 179 i [
19.  Ale at e Olive Garden in the last 4 waeks ; 34 ! 177 .
20. Eat at casual Mexican reszurants ; 10.0 i 177 ! 5

Y
) Percent MicroVision

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. RC prmarily used for banking/budgeting/taxes | 8.9 } 218 {5
2. Switched wirsiess/pager company due to price R 7.5 ! 206 i 1
3. Reason for having 2 or more [ines is to use with PC modem i 191 ; 202 ‘ 7
4. Have a pager that has national coverage or alphanumeric display i 111 ] 188 I 5
5. Reason for having 2 or more lines is due to family sze/teenagers 8.8 ) 188 { 7
8. Average monthly expenses for wirtless senvices are $51+ : 13.4 ! 182 ! 3
7. Averags monthly expenses for online/intemet is < $15 i 8.0 | 181 i E]
8. Have more than one phone line t 303 I 13 : &
9. Average montly expenses for pager services are <510 ] 1.5 i 180 P
10. Average pages received per waek is 11+ : 14,5 ! 180 : 4

Percent | MicroVision

FINANCIAL SERVICES Penetration| _Index [ Rank
1. Mave a second morigage on Mhe primary residence : 14.5 ! 240 o
2. Pariidpate in an automatiic investment program i 18.0 203 P2
3. Held equity icans i 20.2 ) 183 <
4, Hold an American Express Green, Goid, of Plainum credit card i 19.7 i 85 7

5. Have invested ir-'hree or more mutual lund amilies i 145 ! 188 T -

3. Have a fized 2te frst morigage on the primary residence . 416 ! 178 5
T. _Have Famers property/casuatty insurance - 143 : 172 5
8. Use giscoun! brokerage services 12,9 : 171 11
3. Use credit card(s) more than 10 times per month } 320 [ 170 10
{10 Acauired 3 home equity line of credil tast y=ar 10.3 : 169 g

~ : 5 - Prosperous Metro Mix Segment

1999 - Accumulated Wealth Group

g3

FOR PUBLIC INSPECTION FCC4A000000146




- ———

1999 Lifestyle Data

Percent | MicroVision
- MEDIAPREFEREMCES Penetration} - Index | Rank
1. Read PC World 59 . 203 2
2. Listen to all news radio format 13.7 : 190 ]
3. Read PC Magazine 59 ' 183 7
~. Listen to jazz format 9.9 , 166 1%
5, Listen to classical radio format 5.1 H 166 10
6, Read Computer Magazines ; 142 184 3
7. Read Worth Magazine i 4.4 i 158 13
8. Read Money Magazine I 7.6 ; 158 : 8
9.  Usten 1o contemperary hits radio format ' 18.4 i 156 i g
10.  Listen to Wall Street Joumal network | 9.3 154 i 5
11. Read Conisumer Raports i 14.2 151 | 8
12.  Listen to album orented/progressive fock format : 14,3 i 151 H 6
13. Read Alidine Magazines : 6.5 B 150 i 12
14.  Read This Old House Magazne i 69 { 150 ! 8
15.  Watch Newsradio 1 52 149 | 3
16. Usien to golden oidies radio format B 21.3 148 i 3
17. Read Vogue Magazine i 6,3 i 143 }o13
18. Watched ESPN2 las: waek i 123 148 } 3
19, Watch Ally McSeal i 62 147 K
20. Llisten (o modem roek : 8.9 147 bo13
: : : Percent | MicroVision ‘{ ’
HOME FURNISHINGS & IMPROVEMENTS® Penetration |  Index Rank
1. Home has a poot or hot lub | 19.2 217 i 4
2. Own a trash compacior ] 8.6 211 i 8
3. Home has a firepiace with glass doors 1 35,8 204 ; 7
4. Home has a fireplace with no gtass doors { 25.7 185 i 8
5. Own a hot wb/whirpod! spa i 9.4 179 8
6. Own a builtin gas over i 2258 179 2
7. Own a clothes dryer (gas) - 291 179 2
B. Own a fireplace ) 331 177 7
9. Home has a programmable thermosiat 33.4 177 | 5
10.  Home has 3 timers for outdoor lights i 4T8 | 173 : 5
Percent | MicraYision
POWER UTILITIES Penetration Index | Rank
1. Have a natural gas fireplace with glass doors i 14.5 326 4
2. Have a natiral ga3 fireplace with no glass doofs ; 8.7 248 s
3. Have an glectric pool o hot Lt { 132 21 |__5
4. Heal pump used as air conditioner is &+ years okd i 6.8 i 208 L3
5. Have used voluntary tme-ofuse rates in current home i 11.3 i 180 4
§. Heater type is heat pump i i 13.4 i 178 6
7. Have a gas non-convection oven szparate from range top ! 6.3 ! 471 : 11__1
8. Have a nome securlly system 25.4 ! 183 : T
9. Received cash rebates for energy eff. appiiances in current home 108 ) 165 3
10. Have dothes dryar fusied by naturai-gas . "32.0 7 183 4
S5 - Prosperous Metro Mix Segment -
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6 Good Family Life

Segment Concentration by Designated Market Area (DMA)
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These are typically high income, mamied couples with children. They live in rural areas and live in owner-
occupied, single family detached units. They have a high level of education and work in whire-collar
cccupations.

Good Family Life adults are more likely than average to be between the ages of 35 and 59 years, and over
10% more likely than averags to have children ages 10 w0 17. Their mecian household incorne is 67% above
average, ranking them seventh. These adults are the second most likelv 1o be mamed (24% above average)
and third most likely to live in owner-occupied and single family detached housing. Over 80% of these
households are located in rural areas, which is over three times the nationzl average. They are found in
particularly high concentrations in the rural parts of New England, the Midwest and the West. Although they
are primarily located in rural arcas, their property value is over 50% higher than the national average. They
rank third in having an associate degres and are over 40% more likely than average to have a bachelors or
post graduate degree. They are 16% more likely to have a white-coller job, ranking highest in the technical
support (11th) and executive and managerial (12th) occupations. They are the fourth most likely to drive
alone to work, and have an above averags commute time

This segment is the most likely to own a powerboat and go power boating last year. They read golf
magazines and are likely to own cross-country boots or ski equipment. '

1898 - . 55 6 - Good Family Life Segment
‘Accumufated Wealth Group
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Demographic Data

AGE (1999) MEAN INDEX RANK

C to 4 Years 7.39 104 17
5 to 2 Years : 7.73 106 14

10 o 14 Years 7.76 110 10

15 to 17 Years 4,62 114 9

18  to 20 Years 3.85 82 28

21 Years 1.09 83 38

22 to 24 Years 3.52 - a3 38

25 to 29 Years 6.38 -9 i 43

30 to 34 Years 5N a3 45

33 to 39 Years 728 101 18

40 to 44 Years 9.68 21 3

45 to 48 Years 9.02 . 127 5

50 to 54 Years 7.40 123 7

55 1o 53 Years 5.34 112 10

60 . to 64 Years 379 a5 a3

65 to 63 Years 2.3 80 K]

70 to T4 Years 228 68 42

75 to B4 Years 2.38 56 42

85 or More Years 077 45 44 o

Average Age 34,64 95 37 1

Median Age 36.16° . 100 25
INCOME (1999) MEAN INDEX RANK

S ¢ to 15,000 5.44 32 : 46

$ 15,000 to 25,000 " 8.04 44 45

S 25.000 to 35,000 7.08 56 . 45

S 35000 to 50,000 12.82 79 : 33 .

S 50,000 to 75,000 25.56 132 3

§ 75,000 to 100,000 19.09 193 4

$10C,000 to 150,000 15,12 230 6

5150,000 or More 8.86 194 9

Average Income $ 82,460 147 9

Median Income S 6821¢ 167 7
6 - Good Family Life Segment 1999
Accumulated Weaith Group : ‘ .
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- Demographic Data

URBANIZATION (1999)‘ ) MEAN INDEX RANK
Urban ) 1.15 3 a7
Suburban 16.23 38 42
Rurat 82.682 333 5
RACE / ETHNICITY ’ MEAN INDEX RANK
White §95.43 118 1
Black 2.52 21 49
Nalive American 033 44 2
Agian 0.98 35 4
Paciiic Islander 0.04 30 43
Other 085 17 49
Higpanic 223 25 50
EDUCATION . MEAN INDEX RANK
o Somea High Schooi 1181 48 39
High Scheoo! Graduate | 28,08 94 29
Some College Altendance 21.59 115 12
Associate Degree 828 134 3
Bachelors Degree 13.87 151 14
Post Graduate Degree 10.3¢2 144 14
QOCCUPATIONS MEAN INDEX RANK
Total White Collar 67.33 116 14
Totzl Blue Collar 32,57 7 37
WORKERS MEAN INDEX RANK
No Workers 5.81 45 a7
1 Worker 22.67 81 49
2 Workers 55.06 121 5
3 or More Workers 16.48 123 8
1999 6 - Good Family Life Segment

‘Accumulated Wealth Group
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Demographic Data

o

OWNER / RENTER MEAN INDEX RANK
- Qwner Occupied 86.29 134 3
Renter Occupied 13.71 38 48
Median Rent Paid 3 445 119 17
PROPERTY VALUE MEAN INDEX RANK
(1999) -
5 0 to 50,000 1.57 "1 42
$ 50,000 to 100,000 15.10 46 40
3100,060 to 150,000 28.39 132 7
$150,000 to 200,000 22:84 ™ 195 3
$200,000 to 300,000 21.47 202 7
$300,000 to 400,000 6.49 159 12
$400,000 to 500,000 - 2.27 119 14
$500,000 or More 1.88 70 18
Median Property Value $ 160,827 T 152 12
PERSONS IN UNIT MEAN (NDEX RANK
1 Person _ 12.78 52 45
2 Persons 31.25 g8 30
3 o 4 Persons 4332 134 5
5 to 6 Persons 11.57 125 10
7 or More Persons 1.10 64 34
Average Household Size 2.98 113 g
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit {Attached) 2.99 87 39
1 Unit (Detached) 85.56 145 3
2 Units 1.98 41 43
3109 Units 2.63 27 45
10 to 49 Units 1.56 18 44
50 or More Units 0.19 4 45
Mobile Home 4.40 61 25
Other Type of Unit 0.70 64 ad
1989.

6 - Good Family Life Segment

Accumulated Wealth Group
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent MicroVision

LEISURE & RECREATION Penetration Index Rank
1. Ale at Friendly’s in the |ast 4 weeks 2.6 . 248 2
2. Ate at Chick-Fil-A in he last 4+ weeks 2.4 239 2
3. Ate at Dunkin' donuts in the last 4 weeks : 3.6 R 238 2
4, Cwn oross country Doots or skis i 7.8 : 235 2
S, Atm at Baskin Robbins in the last 4 wesks 20 : 234 1
5. Cwn downhill skis/boats _ ] 11.0 i 229 3
7. Ate at Applebee’s in the |ast 4 weaks : 3.4 [ 228 1
8. Shoepped at Arnes in the |ast 4 wesks . H 10.2 205 4
9. Ate at Chili's in the {ast 4 wesks 1.7 : 193 <]

10.  Eat at fing dining restaurants : 9.4 i 191 11

11, Went bird watching in the |ast year : 8.3 i 190 3

12. Eatlat quick serice soeciaity bagel ougers : 1.7 i 188 ; ]

13.  Own 2 shair stepper ! : &§.8 | 186 ! 3

14.  Eat at casual bar & grili restayant ) : 14.6 i 184 I &

15, went snow skiing in the last year - i 8.2 i 184 i )

16. Drive a mini-van ] 12.2 i 183 ! 2

17.  Ate at Outhack Steakhouse in the last 4 weeks | 1.4 : 183 6

18.  ‘Went power bogting Jast year : 11.2 i 183 1

19, Purchased girls' cats and jackets in the !ast 12 months i 12.0 179 2

20.  Own a power boat , :r 6.2 178 E

T
' ‘ ) Percent |MicroVision

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. Primary reason fof pager company sarvices is business use ] 20.2 ! 202 ] 3
2. Have more than one personal PC in bousehold | 20.7 i 194 ! 6
3. PC primarily used for business work : 15.2 i 152 T
4. Reason for having primary wireless phone is business i 8.4 i 186 ) 5
5. Reason for having 2 or mare lines is to use with fax machine : 7.4 ! 185 .8
5. Have a pager that has nationai coverage or alphanumeric display i 10.1 i 181 | 8
7. Use intemelionline sarvices 1.5 tmes-week i 17.0 ! 179 i 8
8. PC primarsly used for education/school i 15.6 . 178 i 4
9. Second wirsless phone is cellular — : 10.1 E 174 ! 7
10.  Average monthiy expenses for online/intemet is < 515 i 7.9 - 173 i N

Percent | MicroVision

FINANCIAL SERVICES Penetration Index Rank
1. Hold equity loans i 224 I 200 1 1
2. Have a second monigage on the primary residence ; 12.6 f 206 ; 2
3. Have a fixed rate first mortgage on the primary residence : 44.2 i 187 2
4.  Stongly Agree: Mutual flund companies give reliable advice ! 11.4 i 185 ! S
5. Have invested in threa or more mutual fund families : 13.9 ! 175 ; 9
E. Hold U.S. Savings Bords : 305 : 171 2
7. Made savingsfinvestments totaling aver $20,000 last year 10.5 168 9
8. Worked wifinancal planner ta sel up Snancial plan 11.7 167 6

- [ 9. Recmive pimary financal advice from a financial planner 15.2 168 7
[ 10.  Have a SEP/KEQGH account ) 52 169 9 -
‘ 6 - Good Family Life Segment
1988 -Accumnulated Wealth Group
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Percent MicroVisian
MEDIA PREFERENCES Penetration Index Rank | -
1. Uisten to modem rock i 8.0 : 170 7
2. Read Galf Diges: Magazine 5.5 186 7
3. Wateh Country Living Magazine 1 8.8 165 3
4. Read Martha Stewart Living Magazine 1 8.3 ; 189 . g
5. Wateh Suddenly Susan 1 5.7 : 153 i 5
9. LUsien to album orented/progressive rock format P 14,2 ] 184 T
7. Read Aidine Magazines . : 6.5 ! 150 P12
8. Listen to Wall Streel Journal network i 85 . 150 i 7
9. Watch Spin City : 5.3 } 149 : 3
10. Read Country Home Magarine ] 5.8 i 146 i 5
11. Read Goif For Women Magazine ] 8.5 : 145 i 9
12, Read Popular Mechanics Magazine ' 6.5 i 144 4
13.  Read Car & Driver Magazine ; 5.0 b 144 H 8
14, Reac Money Magazine ) 6.9 i 143 L
15, Usten to NPR (National Public Radio) : 55 1 443 R
16, Watch Veronica's Closet : 4.6 ! 142 i 4
17.  Usten to dasgsic rock i 11.4 ! 141 7
18. Read PC Magazine i 4.5 ; 141 p13
19. Listen to all sports radio format { 13.4 i 139 | 12
20. Read Smithsonian Magazine i 6.1 i 139 P13
o Percent |MicraVision (
HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank
1. Horme has a water purifier attached to main water supply i 14.7 32 i 1
2. Home has 3 water softener attached to main water supply ! 23.4 257 ; 1
1. Own a water softener i 18.0 i 242 i 2
4. Home has a fireplace with glass doors I 40.9 i 23 i S
E.  Qwn a dehumidifier i 20.0 ! 208 P2
6. Own afding lawn mower H 20.3 i 204 5
7. Home has a dehumidifier i 294 201 2
8. Cwn a hot tubiwhiripoo! spa i 10.5 159 | 6
9. Own a2 snowblower i 168.1 1 185 N
10. Horne has a poal or hot tub ! 16.8 i 189 i B
Percent | MicroVision
POWER UTILITIES Penetration Index Rank
1. _Have an cilipropane watar heater i 157 | 281 1
2. _Prime heating system is oil } 206 | z34 3
3. Have a non-natural gas fireplace With glass doors | 288 | 233 ! :-;‘
4. Have an electric pool or hot wh I 13.3 ! 214 ]
£, Have 2 or more cenual air conditioners i 6.7 : 205 -
§. Heat pump used as air condilioner is 0-5 years aid , 6.2 i 200 r 4
1. Hawve a propare. non-convection stove and oven combination : LA 187 10
2. Have 3 natural gas freplace with glass doors [ [X] 193 8
9.  Water heater is Jart of a fumace or boiler i 2.9 184 7
10.  Heat pump is used as 3ir conditicrer i 18 174 4
6 - Good Family Life Segment : -
Accumulated Wealth Group 1999
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8 Movers And Shakers

Segment Concentration by Designated Market Area (DMA)

188 te 139 e
E== 20t -
B 400 o moi:

These are typically households containing singles and couples, with two workers and no children. They live
in the suburbs and some urban areas and have high levels of education and income.

Movers and Shakers are more likely to contain adults 30 vears old and above. They rank third in having two
persons in the household (17% above average) and are also more likely than averzge to have only aone
person. Movers and Shakers have a median household income that is 52% above average and rank fourth in
terms of per capitz income. About §5% of these households live in the suburbs and another 32% live in
urban areas. They are over twice as hikely to have received 2 bachelors or post graduate degree and rank
third in working in a white-collar occupation. They rank third in working in professional specialty, fifth in
executive and managerial and eighth in sales positions. About one-third of these households are renters, they
pay a rent which is 36% above average and they rank third in living in single unit attached housing. Over
50% have two workers in the household and they typically have one or two vehicles.

They are more likely to eat at fine dining restaurants, own a PC for email and business purpeses, and to
obtain investments from a full-service or discount broker.

1999 o &7 8 - Movers And Shakers Segment
‘ Mainstream Singles Group
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Demographic Data

Ay

AGE (1999) : MEAN INDEX RANK
0 o 4 Years 5.26 74 40
5 to 9 Years 5.72 79 39
10 lo 14 Years 555 78 ' 40
15 to 17 Years . 2.99 74 40
18 two 20 Years 2.85 68 47
21 Years 098 75 47
22 to 24 Years a3 - 85 45,
25 to 29 Years 6.88 aB 24
30 to 34 Years 7.91 111 13
3 o 39Years 9.00 114 7
40 to 44 Years 8.94 112 10
45 to 49 Years B.22 116 g
50 to 54Years 725 120 o)
35 1o 5% Years 5.57 117 7
60 to 64 Years 4.45 112 14
65 o 69 Years 4.05 111 16
70 to 74 Years 3.78 112 16
75 lo B4 Years 532 115 17 -
85 or More Years 2.04 119 16 i
Average Age . 40.00 108 10 '
Madian Age - 40.54 - 112 10
INCOME (1999) MEAN INDEX RANK -
' 3 ¢ to 15,000 7.43 43 41
S 15,000 to 25,000 7.81 87 41
§ 25,000 to 35,000 9.14 7 4
$ 35000 to S0,000 14.71 91 34
S 50,000 to 75,000 22.52 116 11
$ 75,000 to 100,000 14.84 154 10
-1$100,000 to 150,000 12.57 191 3
$150,000 or More 10.98 240 7
Average Income S 82884 148 7
Median Income S 62,108 152 10
8 - Movers And Shakers Segment ' 1999 —

Mainstream Singles Group -
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Demographic Data

URBANIZATION (1999) MEAN INDEX RANK

Urban 32.43 98 22
Suburban 64,16 1532 g
Rural 3.41 14 - 35

RACE [ ETHNICITY ’ MEAN INDEX RANK
white 8098 113 16
Black 423 - 35 : 37
Native American 0.30 38 45
Asizn 3.32 120 17
Pacific Islander “0.06 38 38
Qther 1.12 28 42
Mispanic KE:h 42 40

EDUCATION MEAN INDEX RANK
Y ~ {Seme High School 7.87 31 47
‘ " |High Schoot Graduate 17.05 57 45
Some College Altendance 20.04 - 107 22
Associate Degree §.30 102 20
Bachelors Degree 29.03 221 4
Post Graduate Degree 19.91 276 6

OCCUPATIONS MEAN INDEX RANK
Totat White Collar 81.60 140 3
Total Biue Collar 18.40 44 48

WORKERS MEAN INDEX RANK
No Warkers 1017 78 35
1 Worker 2587 92 40
2 Workers 52.47 115 S
3 or More Workers 11.49 86 30

1999 : , _ 8 - Movers And Shakers Segment

59 Mainstream Singles Group

FOR PUBLIC INSPECTION FCC4A000000166
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Demographic Data
= -
OWNER / RENTER MEAN INDEX RANK
) Qwner Occupied  B4.18 1030 28
Renter Occupied - 3581 100 23
Median Rent Paid S 510 136 8
PROPERTY VALUE MEAN INDEX RANK
(1989) :
$ 0 to 50,000 0.98 7 a4
S 50,000 to 100,000 13.81 42 -41
S100,000 to 150,000 26.14 121 12
S150.,000 to 200,000 18.41 166 8
$200,000 to 300,000 - 20.86 198 9
5300,000 to 400,000 8.89 218 10
400,000 te 500,000 437 228 9
$500,000 - or More 5.78 214 9
Median Property Value 5 173,888 164 g
. oL
PERSQONS IN UNIT MEAN INDEX RANK
1 Persan 29.86 122 16
2 Persons 37.38 117 -3
3to 4 Persons 25.63 83 39
5o 6 Persons 5.3 57 42
7-or More Persons 0.54 31 -
Average Household Size 2.29 87 42
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit {Attached) 10.75 204 3
1 Unit (Detached) 53.49 91 33
2 Units 4497 103 18
3t0 9 Units " 13.41 139 18
10 to 49 Units 12.48 145 13
30 ar More Units 3.20 75 18
Mobiie Harme 0860 8 44
Other Tyoe of Unit 1.08 - 98 32
8 - Movers And Shakers Segment 1999

Mainstream Singles Group
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1999 Lifestyle Data

Lifestyle Profiles with the Highest Market Index

Percent | MicroVision
LEISURE & RECREATION Penetration Index Rark
1. Eat al quick service specialty bagef cultets a.0 i 336 3
2. Eatat Asian restaurants i 9.2 { 226 - 3
3. A gt Boston Market in the last 4 weeks ; 4.0 ) 218 v 5
4, Eatat quick senvice coffee house restacrants H 2.4 : 212 ! 8
5. IZatat casual Asian rest@aurants i 9.1 212 : 5
6. Zatat fine dining restaurants ; 10.2 . 208 . 8
7.  Spent 5100 or more on dry ceaning in last § months 12.9 : 264 " 5
8. Ale at Papa John's in the iast 4 wesks 2.4 1 204 ! 3
9. Shopped at Nordstrom in the past 4 weeks ! 7.6 ; 202 { 8
10, Ate at 7.G.1. Fridays in the last 4 wesks ; 1.2 ‘ 200 { 4
11, Ate at Carf's Jr. in the last 4 wesks i 2.6 200 | 8
12,  Used a professional ceaning sanvice in last 12 months : 7.0 188 ! 5
13.  Ale at Chili's in the last 4 weeks : 1.8 188 i 4
14, Slayed tennis in the past year g 8.9 154 i 7
15, Shopped at Neiman Marcus/Saks Frith Ave, in the pas? 4 weeks ; 4.4 193 i 9
15. Ale at Chick-Fil-A in the [ast 4 weeks i 1.9 i 183 Py
17.  Eat at casual bar & grill restaurant 15.3 ! 162 3
18. Traveled to foreign country for 15 or more nights in last 3 years 4 : 182 i 7
19, Eat at quick service bakery/bagel shops : 8.9 i 180 i 5
20.  Zalat casyat Mexican restayrants i 10.7 189 ! 5
.““
) Percent MicroVision
COMMUNICATIONS & TECHNOLOGY Penetration index Rank
‘1. Average monthly expenses for onlineintemet is < $15 ! 8.8 i 199 | s
2. PC prmarily used for business work i 14.8 ; 187 } 8
3. Spend less than 10 hoursiveek telacommuting ; 8.8 ! 1as8 | 9
4. PC primarity used for email b 8.6 172 B
3. PC primarily used for other purpesas ! 6.2 171 5
§. Use intemetionline services 1-5 times/wesk i 15.6 163 10
7. Have voice mail with wireless phone ! 6.8 157 i
8. Have more than one personal PC in household i 16,8 i 155 Y10
9. Use intemetionling services 11 of more imesAwek - | 10.5 ] 183 i 10
10.  Primary wireless phone is analog i 13.6 i 153 r7
Percent [ MicroVision
FINANCIAL SERVICES Penetratian index Rank
1. Made savings/invesiments totling over $20,000 (ast year i 14.0 | 225 i_ 5
2. Hold an American Express Green, Gold, or Platinum credit card 21.8 ] 208 s
3. Use =edit car{s) mors than 10 tmes per month 38.6 i 205 S
4. Shongly Agree: Brokerage firms give refiable advice : 127 i 201 i 2
5. LUse discoun! brokerage services ' 148 H 197 9
5. Have total investable assets >$200k 13.4 : 193 © 10
7. Use full senice Drokerage senices 32,9 182 . &
8. Have investad in three or more mutual lund amilies 14.2 179 ! 8
- I8, Have 3 SEFKEOGH aczount 8.7 175 7
[ 10. Have a money markat denosit acesunt T13.7 . 172 8
B - Movers And Shakers Segment
1999 Mainstream Singles Group
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1
Percent | MicroVision
MEDIA PREFERENCES Penetration| - Index Rank
1. Listen to NPR (MNational Public Radio) 10.2 258 ! 5
2. Read Airline Magazines 10.1 232 i 6
3. Read Worth Magazine 6.4 230 : 6
4. Read Smithscnian Magazine 9.4 219 | 5
3. Read Golf Digest Magazine ; 6.7 200 i 3
5. Regd Golf For Wornen Magazine : 11.1 189 ; 5
7. _Read Martha Stewart Living Maganne : T4 188 i 3
8. Read Trave! Magazines : 13.7 . . 187 . 5
9. Listen to dassical radio format . 57 B 185 i 7
10. Read George Magazine : a.2 : 181 j 8
17. Read PC Magazine i 5.8 : 179 : 8
12.  Wateh Tennis H 6.5 ' 74 i [
13,  Read Epicurean Magazines : 9.3 ; 174 : 7
14, Read Money Magazine : 82 171 ! 5
15. Read Women's Fashion Magazines i 10.1 168 ; 9
15. Read This Old House Magazine ! 7.7 187 ; [
17. Read Vogue Magazine i 7.1 i 168 9
18. Raad PC World i 4.8 ; 165 15
18. Read Business/Finance Magazines ] 7 i 163 5
20. Read Newsweek Magazine i 171 | 160 8
. : Percent | MicroVision { 3
HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank
1. Home has 3 fireplace with no glass doors i 265 ! 201 | s
2. Own a espresso/Cappuccing maker ! 11.0 i 189 i 8
3. Own 2 ash compactor 1 7.3 ! 178 ! 7
4. Own a3 pasta machine i 58 i 172 i 1o
5.  Own a sleciic coffee grinders i 222 . 160 ; 8
6. Horie has a Smers for indoor ights f 27.0 ] 156 } 7
7. Hofme has a fireplace with glass 0oors } 28 | 153 |1
B. Own a hot ub/whirpool spa i 75 [ 151 9
9. Qwn 3 garbage dispcser i 36.5 I 150 ! 3
10.  Own a frepiace i 26.7 ! 143 i 10
Percent | MicroVision
POWER UTILITIES Penetration Index Rank
1. Pay gas bill with automatic payment method } 133 249 b1
2. Have 2 natural gas fireplace with no glass doors ; 6.9 : 187 : 9
3. Pay electic bill with automatc payment ] 14.0 ! 193 .8
4. Hea:pump used as air conditioner is 6+ years old ' 87 i 178 ]
5. Have a natura! gas fireplace with glass doors 7.9 ' 172 i n
5. Have an eleczic gnll 6.7 i 162 : 5
7. Have a home secudty sysiem 22.5 : 43 . 10
£.- Have a non-natural ga3 fireplace with glass deors 17.6 142 i 12
S. Heater iype is heai pump 10,3 138 10
10.  Have usad voluntary time-of-use rales in current home 8.5 135 9
8 - Movers And Shakers Segment
Mainstrearm Singles Group 1999
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10 Home Sweet Home

Segment Concentration by Designated Market Area (DMA)

] ®(Meus)
T ste®s
198 ta 129
- ] 208t
B 452 oc more

" These households are typically married couples with one or no children at home. They have an zbove
average household income, own their home and are primarily concenmatsd in the suburbs.

Adults in the Home Sweet Home segment are more likely than averags to be 40 years of age or older.
Children are present in about 37% of these households, which is slightly bigher than the naticnal average.
They rank in the top 15 in both median household and per capitz incoms, and rank ointh in the percentage
that receive retirement income. These households are more iikely than average to contain two to four people.
They are 56% more likely than average to live in the suburbs, ranking them eighth. They have an zbove
average likelihood of having a college or graduate degree and they are 18% more likely than average to have
a white-collar occupation. Ir particular, they are over 20% more likely than average to work in executve
and managerial, and professional specialty positions. Almost 80% own their homes and their property value
is about one-third higher than the national average. They typically have tx0 or more vehicles and workers in
the household, drive alone 10 work and have an about average commute times of just under 22 minutes.

This sezment is more likely to have 2 second mortgage or home equity loan and are actively saving for
retirement. They cat at fine dining or casual restaurants, shop at up-scale department stores, and listen w all

sports and news radie.

1999 ' 79 10 - Home Sweet Home Segment
' Mainstream Families Group -
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Demographic Data

f"—
AGE (1989) - MEAN INDEX RANK
. 0 o 4 Years 6.37 a0 32
5 to S Years : 6.64 91 32
10 to 14 Years 6.63 G4 33
15 to 17 Ysars 3.91 97 29
18 to 20 Years 3.54 BS 38
21 Years 1.10 85 - 34
22 to 24 Years 3.49 g2 as
25 to 29 Yesrs R 94 34
130 b 34 vears 6.58 94 32
5 to 39 Years 7.79 98 24
40 to 44 Years 8.42 106 14
-l45 to 48 Years 7.91 111 13
- 50 to S4Years 7.01 116 10
55 to 59 Years 5.57 117 6
60 to 64 Years 435 . 1§ 8
65 o 69 Yvears 4.05 M1 15 -
70 o T4 Years 3.83 108 18
75 lo B8 Years 4,52 100 28
85 or More Years 1.80 88 33 P
Avegrage Age 38.10 104 17 {,.-
Median Age 38.58 107 15 :
INCOME (19899) MEAN INDEX RANK
S 0 to 15,000 7.20 42 42
S 15000 to 25,000 8.38 61 38
$ 25,000 to 35000 .78 78 38
§ 35000 to 50,000 16.03 9 26
$ 50,000 to 75,000 2532 136 3
§ 75,000 to 1G0,000 15.88 165 8
$100,000 to 150,000 10.88 166 11
$150,000 or More 5.48 120 13
Average Income $ 69,825 124 12
Median income S 58,142 142 11
10 - Horme Sweet Home Segment 1989 -

Mainstream Families Group
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Demographic Data

URBANIZATION (1999) MEAN INDEX RANK
Urban 30.20 g1 23
Suburban 65.88 156 8
Rural 3.92 16 32

RACE / ETHNICITY ' MEAN INDEX RANK
While 92.11 115 - "
Biack 3.57 " 30 39
Native American 0.38 49 39
Asian 2.45 88 22
Pacific Islander 0.07 48 33
Other 1.42 36 39
Hispanic 4,66 52 K3

EDUCATION MEAN INDEX RANK
Some High School 13.91 56 35
High School Graduate 28.37 98 25
- Some College Attendance 22.19 118 7
Associate Degree 7.72 129 8
Bachelors Degree 17.72 135 16
Post Graduate Degree 9.09 128 16

OCCUPATIONS MEAN INDEX RANK
Total White Collar 88.51 118 12
Total Blue Collar 31.39 75 38

WORKERS MEAN INDEX RANK
Na Warkers 9.75 75 7
1 Worker 24.58 B3 44
2 Workers 49.20 108 19
3 or More Workers 16.47 123 7

1998 . ' 10 - Home Sweet Home Segment -

: g ) © Mainstream Families Group
81 L .
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Demograghic D.

OWNER/RENTER

Owner Qccupied
Renter Occupied
Median Rent Paid

M

PROPERTY VALUE
(1999)

$ 0
S 50,000
$100,000
$150,000
$200,000
$300,000
$400,000
5500,000

to
to
to
to
to
to
to
or

50,000
100,000
150,000
200,000
300,000
400,000
500,000

‘More

Median Property Value

PERSONS IN UNIT

1 Person
2 Persons

310 4 Persons
510 6 Fersons
7 or More Persons
Average Household Size

UNITS IN STRUCTURE

2 Units

3to 9 Units

10 to 49 Units
50 or More Units
Mobile Home

1 Unit (Attached)
1 Unit {(Detlached)

10 - Home Sweet Hohe Segment

Mainstream Families Group
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent Microvision
LEISURE & RECREATION Penetration Index Rank
1. _Ale 3l Friendly's in the last 4 weeks ' 2.3 ; 21g : 3
2 Ale at Dunkin’ donuts in the last 4 weeks ‘ ER) : 203 T 3
3. Ate al T.G.! Fridays in the last 4 weaks : 1.0 : 173 )
4. Zst 3l quick service donut restauranis ' 4.8 : 188 3
5. Zatat lamily style coffee shops - : 5.4 ) 160 8
5. Shopped at Lord & Taylor in the past & weeks ' 4.0 P15 11
7. "Ale at the Olive Garden in the last 4 weeks i 26 : 151 T8
8.  Shopped at Home Depot in last 4 weeks 29.% . 147 : 9
9. Qun a stair stegper i 5.4 145 . 8
10, Eatat casuzl italian restaurants ; 6.8 145 : 13
11, Shopped at Macy’s in the last 4 weeks i 1.9 ! 145 . 14
12, Eat at casual bar & grill resmurant i 11.5 i . 145 T
13, Ate at Jack In The Box in the last 4 wasks i 2.0 ! 144 KL
12 Have a Mobil cedit card i 6.8 i 143 i 10
15.  Used professional carpe! deaning service in f2s1 12 montns i 11.8 i 143 10
16, Eat at fine dining restaurants . 7.0 } 143 i 18
17.  Ale at Boston Market in the last 4 weeks : 2.7 143 i 14
18.  Own or jeas® a station wagon i 7.9 143 H 7
15.  Purchase full servicz gasoline ; 13:2 142 I §
20.  Own gott clubs : 175 142 4 9
: : Percent | MicroVision
COMMUNICATIONS & TECHNOLOGY Penetration| _Index | Rank
1. Average monthty expenses for online/inzmet is < §15 i 6.5 147 IR
2. Reason for having 2 or more lines is © use with PC modem i 13.8 146 P10
3. Prmary wireless phone is analog : 12.7 143 N
4, Reason for having primary wireless phone is business : 8.3 i 139 ! 10
3. Second wireless phone is celluiar 8.0 ; 138 HEE
5. Average monthly axpenseas for wirsless services are <20 : 7.5 ! 137 o4
7. PC primarity used for surfing intemet or world wide web : 4.7 i 136 12
8. Use intemetoniine sarvices 11 of More Smesiwesk i 8.3 133 P
9. Reascn for having prirhary wireless phone is salety i 202 135 i 7
10. PC primarily used for other purposes ! 4.3 134 i 10
Percent | MicraVision
FINANCIAL SERVICES , Fenetration Index Rank
1. Hold equity loans i 17.9 : 167 M
2. Have a second moiigage on the prirary residence H 9.8 160 i 5
3. Have an auto lease : 11.0 ! 159 3¢
4, Hold an AT&T Universal Card i 190 | 149 0
5. _Have a fixed rate first mortgage an e pAmary residence : M6 ; 147 : 8
€. ™ava a mutual fund with a lsad fee . : 10.4 : 146 - 12
7. _investin an annuity for retirement savings ; 105 : 143 © 10
8. Swongly Agree: Mutual fund companies give rafiable advice 8.7 : 141 i 12
9. Own stock funds . 238 ; 141 .13
10. Use on-iine service for research anc to obiin Snandal info ) 31.3 140 - 12,
. 10 - Home Sweet Home Segment
1999 ' Mainstream Families Group
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1999 Lifestyle Data

J:

Percent | MicroVision
MED‘A PREFERENCES Penemtign |ndex Rank
i, Listen to all sports radio format ! 14.1 ; 147 10
2. Usten to all news redio formal 10.3 : 143 17
3. Watched the US Cpen Golf Championships . 134 143 . g
4, Usten to dassical radio formiat ] 4.4 141 : 14
5. Read Martha Stewart Living Magazine ; £6 \ 141 16
8. Wateh Kennedy Center Honars i 6.7 : 140 11
7. Resd Consumer Reports : 13.0 ' 138 10
8. Usten to Wall Street Joumal network : 8.8 138 9
9. Rezad Goif Digest Magazine i 4.6 : 137 13
10.  Listen 1o modem rock : 6.3 i 135 17
11. Read PC World ; 3.9 i 135 P18
12. Read Golf For Warmen Magazine 7.8 3 134 12
13, Listen 1o jazz format i 8.0 : 134 19
14, Wach Spin City 5.6 : 133 7
15, Listen 10 qoiden oldies radio format : 19.0 ! 133 i 9
15. Read Money Magazine i 6.4 ] 133 P12
17.  Read Worth Magazine : 36 ) 133 T 14
18.  Watched CNEC last week | 14.5 i 131 13
18, Raead Aifine Magazines | 57 | 131 i 15
20, Watch Drew Carey Show : 11.4 | 130 ; 4
i~
: . " Percent {MicroVision l
-~
HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank [
1. Home has 3 firsplace with glass doors | 285 | 162 i
2. Home has a dehumidifier i 23.7 ! 162 j 5
3. Own a dehumidifier : 15.1 ¢ 158 i 7
4. Own a snowtiower ] 124 { 151 i 19
5. Home has 2 Smers jor indoor Bghts H 26.0 [ 150 | 9
6. Home has a eol or hat Wb ; 133 | 150 10
7. Own afirepiace 7B } 149 9
B.__Own 3 pasta machine 50 | 148 P14
g, Home has a carbon moncxice deleciar i 281 ! 146 ! 4
10, Own a dothes dryst {3as) : 23.5 | 144 .
Percent | MicroVision
POWER UTILITIES Penetration index Rank
1, Have 3 non-nalural gas fireplace with glass doors i 204 ! 165 i 8
2. last contaciad gas company 1o report a service disruption H 5.3 \ 164 ! 5
3, Have a natural gas gnt : 11.3 ] 160 : g
4. Pay gas bill with automatic payment method f 83 185
5. Have an exianded service contract from uBlity ~mpany AN 154 & T
8. Received cash rebates to buy energy eff. appl. in curent hame 10.0 : 152 : 5
7. Have an eleciric poo! of hot tup 9.4 E 151 ; 9
8. Have 3 natural gas fireplace with glass doors . 5.8 : 145 12
3. Have dohes dryer fueled by natural gas 287 : 146 ]
10.  Have pacticipated in home snergy audits in current home 16.3 143 ]
10 - Home Sweet Home Segment )
Mainstream Families Group 1299
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12 A Good Step Forward

Segment Concentration by Designated Market Area (DMA)

1t 118
_ === Mty
N 9 o merr

These are typically 22 to 44 year olds living in non-family households with one or two people. They are
concentrated in urban areas, are renters, have above average household income, and high per capita income.

This segment contains a very large share of adults with an average age of 41. Another 9% are over the age of
75, which is also wel] above average. Over 40% are non-family households (ranking them fourth), and only
13% of these households have children, well below the natioral average. Over 48% of these are single -
persen households (98% above average) and another 35% have two occupants. Although the median
household income of this segment is just above the national average, they rank eighth in per capira income
(51% above average).- They are 85% more likely than averags to live in urban arzas, and less than oge
percent five in rural areas. About two-thirds of these are renter-occupied households (well above average),
and they rank ninth in amount of rent paid. They are over twice has likely to have a bachelors or graduate
degree, and almost 80% have white-collar occupations (ranking them sixth in this category}). They rank in
the top five in living in structures with berween 10 to 49 units and 50 or more units, Over. half of these
households contain two workers, and they rank first in having one vehicle in the household.

A Good Step Forward is the most likely to have renters insurance and the second most likely to have changed
! their residence or relocated last vear. They are also likely to eat at casual dining restaurants, shop at upscale
department stores, and read women's magazines.

1999 - 12 - A Good Step Forward Segment
Mainstream Singles Group
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Demographic Data

X
{ B
AGE (1399) MEAN INDEX RANK
C 4 Years 379 54 45
5 to 8 Years 4.22 58 43

10. to 14 Years 3.60 51 45

13 o 17 Years 1.57 39 47

18 to 20 Years 1.97 47 49

24 Years 0.62 71 48

22 to 24 Years 418 110 14

25 o 29 Years 997 . 142 . 3

0 to 34 Years 10.77 151 2

35 to 39 Years 11.29 142 3

40 to 44 Years 9.29 117 7

45 lo 49 Years 714 101 18

50 to 54 Years 581 96 25

35 to 59 Years 447 94 33

60 to 64 Years 3.81 . 96 3

65 .to ' 69 Years 3.80 104 19

70 to T4 Years 3.80 118 14

75 to 84 Years 6.58 142 8

85 or More Years 2.83 172 6 : '-m

Average Age ’ 4157 114 7 %

Median Age 40.77 113 8
INCOME (1999) MEAN INDEX RANK

S 0 to 185,000 13.44 78 33

£ 15,000 to 25,000 13.25 96 i 36

$ 25000 to 35,000 1427 114 21

5 35000 to 50,000 18.93 117 &

S 50,000 to 75000 18.39 101 18

$ 75,000 to 100,000 9.24 98 18

$100,000 to 150,000 6.11 93 . 15

$150,000 or More 5.16 113 &

Average Income S 57,543 102 15

Median Income S 42157 103 17
12 - A Good Step Forward Segment 1929

Mainstream Singles Group
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Demographic Data

URBANIZATION (1999) MEAN INDEX RANK
Urban 60.88 185 10
Suburban 38.22 91 29
Rural 0.80 3 44

RACE / ETHNICITY MEAN INDEX RANK
White 86.75 108 25
Black 6.44 53 25
Native American 0.38 4G 42
Asian 412 148 15
Paciric tslander 0.1 78 21
Qther 2.21 58 27
Hispanic 6.51 74 4

EDUCATION MEAN INDEX RANK
. Some High School 10.88 43 &4
High School Graduate 19.84 65 1
Some College Altendance 21.51 117 11
Associate Degree 6.65 108 13
Bachelors Degree 26.23 200 7
Post Graduate Degree 14.89 206 11

OCCUPATIONS MEAN INDEX RANK
Total White Callar 78.32 135 6
Total Blue Collar 21686 52 45

WORKERS MEAN INDEX RANK
No Workers 13.28 102 27
1 Worker 2658 96 36
2 Workers 52.23 113 11
3 or More Workers 7.44 56 44

1999 12 A Good Step Forward Segment

FOR PUBLIC INSPECTION
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Demographic Data

iy,
)

!

OWNER / RENTER MEAN INDEX RANK
Owner Occupied 30.28 47 42
Renter Occupied 58.72 195 9
Median Rent Paid 3 498 133 9
PROPERTY VALUE MEAN INDEX RANK
(1999) .
s 0 to 50,000 ’ 1.70 11 41
§ 50,000 tc 100,000 16.94 52 a9
$100,000 to 150,000 -23.68 110 17
$150,000 to 200,000 18.07 137 12
$200,000 ta 300,000 18.48 174 11
$300.000 to 400,000 9.65 237 8
$400.000 to 500,000 5.39 282 - &
$500.000 or More 8.08 301 7
Medizn Property Value $ 173,885 164 10
PERSONS IN UNIT : MEAN INDEX RANK
1 Person 4B8.59 188 4
2 Persons 34 856 109 11
3to4 Persons 14.24 44 a7
5to 6 Persons 2.0 22 a7
7 or More Persans 027 16 49
Average Household Size 1.7 68 47
UNITS IN STRUCTURE MEAN _ INDEX RANK
1 Unit (Attached) 55 105 22
1 Unit (Detached) 13.50 23 43
2 Units 2.86 59 35
3 to @ Units 18.81 195 8
10 to 49 Units 3396 . 396 1_
50 or More Units 23.28 8542 =
Mcbile Home 0.55 8 45
Other Type of Unit 1.38 126 14
1099

12 - A Good Step Forward Segment
Mainstrearn Singles Group
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent | MicroVision
LEISURE & RECREAT’ON Penetration Index Rank
1. Shepped at Neiman Marcus/Saks Fiith Ave. in the past 4 weeks : B.0 : 267 5
2. Eatatquick service coffee house restaurants . 24 213 7
3. Eat a1 casual Asian restaurants : 8.9 206 : 7
4, Zatat quick service defl restaurants : 7.9 ; 204 3
5. Zatalfine dining restaurants ' 10.0 . M 3
6. Ate at Chili's in the last 4 weeks ; 'y n 200 3
7. Eat 2l quick service spedaity bagel oulels . : 1.8 : 200 7
8. <ZTatatcasual Mexican restayants - i 11.3 : 195 3
9. Sxercse 2 §mes per week at a fimess cub : 16.7 i 199 3
10. Eat at casyal talian resGurants : 9.1 194 4
11.  Eat at midscale Italian restaurants : 52 i 193 4
12, Ate at .G Fridays in the {ast 4 weeks : 1.1 t 191 : 8
13. Shopped at The Limited in the past 4 weeks : & : 187 H ]
2. Shopped at Nordsuom in the past 4 weeks ) : 6.9 i 184 ; g
13. Shopped at The Gap in he last ¢ weeks : 11.7 | 183 i 9
15, E£at at casual bar & grill resgurant i 14.5 ] 183 i 7
17,  Shopped at Lord & Taylor in the pasi £ weeks : 4.8 : 182 i 9
18, Ate at Soston Market in the last 4 wesks i 33 i 180 7
19.  Ate at Quthack Steakhouse in the 13st 4 waeks i 1.4 i 176 9
20. Altanded movies 2.3 imes per month : 123 i 174 i 4
"\
Percent | MicroVision
COMMUNICATIONS & TECHNQLOGY Panetration index Rank
1. Shwitched online/intemet service provider at leass once last year ! 6.1 i 172 i 10
2. Have voice mail with wireless phone : 7.2 | 165 i 9
3. PC primarily used for email : 8.2 164 7
4. Have cail waifing with wireless phone ; 12.9 180 i 3
5 PG primanly used for businass work i 12,5 158 13
&, Have voice mail for regular wire phone i 16.5 157 [ &
7. Spend less than 10 hoursiweak telecommuting ; 74 155 i 12
8. Primary reason for pager company services is business use - | 15.4 154 i 7
9, PC pAmarily used for other purposes - ; 5.4 150 ! $
10. Switched long distance company due to compalitor's promotion i 3.9 i 128 i §
Percent | MicroVision
FINANCIAL SERVICES Penetration|  Index Rank
1. Have renter insurance i 316 ; 329 i 1
2. Use discount brokerage services ! 156.1 i 214 i 8
3. Made savings/investmients mealing aver $20,000 last year ! 1.5 ! 184 8
4. Use credit card(s) more than 10 times per mon™t : 3.6 ' 184 LI
5. Changed residenca or relocated fast year 2.9 ‘ 184 i 2
[ 5. Hold an American Express Green, Goid, or Platinum credit card ' 18.0 ' 159 PO -
|_7._ Haveinvested in three or more mutual fund families ] 13.3 ; 158 - 10
l 8. _Use on-line service fcr research and ta obiain financial info 73 167 7
) 9. Have acudental death & dismembarment insurznce : 14.3 i 165 3
© {10 Fave a muteal lund wath ma load fes 334 T 6 5
12 - A Good Step Forward Segment
1999 _ Mainstreamn Singles Group
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1999 Lifestyle Data

P
i
Percent | MicroVisian
MEDIA PREFERENCES Penetration Index Rank
1. Read Women's Fashicn Magazines : 12.1 200 R 5
2. Read Vogye Magazine : 8.4 . 197 : 5
3. Listen to jazz format : 11.8 i 197 8
4. Read George Magazine ; LX) : 154 7
3. Read Worth Magazine . 5.3 191 E]
6. Listen to NPR (National Public Radic) ; 7.2 187 s 11
7. Read Cosmopelitan Magazine ; 14.2 . 186 i 5
8. Usten to modem rock : 8.7 : 185 ! 5
S. Read Rolling Stone MagaZine ! 7.4 ' 183 ; 9
). Read Airfine Magaznes i 7.8 ] 182 ! g
11, Read Glamour Magazine i 463 ! 181 i &
12, Read Travel Magazines 12.7 { 174 ! 5
13. Read PC Magazine ; 5.4 i 166 N
14, Read Epicorean MagaZines i 8.8 165 8
15, Lisien to classical radio format i 51 183 o1
16, Listen to album oriented/progressive rock fomat i 15.4 183 : -
17, Read Newsweek Magazne | 17.0° 158 ]
18, Read US News & World Report i 8.9 i 155 i 10
18.  Reag Computer Magazines ! 13.2 : 154 i 10
20, Reag PC World ! 4.5 ] 153 ]
- Percent | MicraVision {- '
HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank |
1. Horhe has a fireplace with no glass doors ! 19.7 | 1% i 1
2. DOwnh a espresso/cappucsing miaker 1 8.0 1 137 i 13
3. Own a trash compacior . 5.5 ! 134 P
4, Home has 2 dishwasher i 70.7 126 i 14
5 Home has a water purifierfiter i 19.7 123 P45
6, (wh 3 electic steam cooker i 10.8 1z 13
7. Own a garbage disposer ] 29.1 } 120 i6
8. Home has a water purifiar attaches to a faucet ] 9.3 i 120 P12
§,  Home has a Smers for indcor kgh's i 20.4 { 118 114
10.  Own a elecric coffee grinders ' 17.0 } 117 AL
Percent | MicroVision
POWER UTILITIES Penetration index Rank
1. Qon'lkngw type of water heater i 29.5 281 I
2. Don't know heater type ! 15.8 ; 21 ! 5
3. Electric bill averages less than 540 | 35.3 ] 183 -
4. Gas bil averages 525 orjess 262 e L 1|
5. Have a natural gas fireplace with nG glass doors i X 174 [ e
6.  Water heater is part of a fumace or Soiler . 82 i 71 ! A
7. _Last contacted elecTic company ta change or 20d a service : 11.0 : 171 -5
8. Pnme healing system fuel is sieccty ' 35 160 U
9. Wouig like to reag own mater onkine gver PC 18.1 139 B
10. Do not use slectric services 4.2 135 17
12 - A Good Step Forward Segment -
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13 Successful Singles

Segment Concentration by Designated Market Area (DMA)

N Y
W

L,

These are renter-occupied, non-family households, usuzlly containing one person and sometimes two,
[ocated in urban areas. They have very high income and education levels, and white collar occupations.

Adults inr this segment are typically betwesn the ages of 25 and 64, and this segment ranks first in people
between the ages of 35 and 44 years. They are over three times as likely to be ncn-family househo(ds and
they are the second least likely to have children. They are over twice as likely to have dne person in the
household and they have the second smallest averages household size. This segroent has a median household
income 66% above average, and ranks first in per capita income (gver 3.2 times the national average). These
households are found in the highest concentrations around New York, Washington D.C. and Chicago. Over
32% have a bachelor’s degree and ancther 31% have a graduate degree (ranking them first in both
categories). They rank second in the executive and managerial, and first in the professional specialty
occupations. They are over twice as likely to live in renter-occupied housing, and they rank first in living in
stuctures with 50 or more units. Over 50% take public ransportation to work and another 21% walk
(ranking them second and fourth, respestively). They are the least likely segient to work in blve-collar
occupations, car pool to work, and live in mobile homes.

This segment ranks first for sating at quick service or fine dining restaurants. They also are more likely to

use such financial services as a discount broker, owning as American Express card and primarily bank by
ATM, -~

19899 : g7 13 - Successful Singles Segment
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Demographic Data

AGE (1999) MEAN INDEX RANK
0 to 4 Years 2.88 41 49
5 to 3 Years 3.50 48 48

10 to 14 Years ' 2.91 41 48
15 to 17 Years 1.15 28 49
18 1o 20 Years 1.3 Ch S0
24 Years 0.44 34 50
22 to 24 Years 3.00 .79 1 49
25 to 29 Years 9.10 129 4
30 o 34Years 10.55 148 3
35 to 39 Years 11.83 149 1
40 o 44 Years 11.23 141 1
45 to 48 Years §5.48 133 3
30 o BS4Vears 7.82 129 2
55 o 58 Years 5.83 122 5
80 to 64 Years 4.54 113 0
55 to &9 Years 3.80 104 18
70 to T4 Years 3.37 100 23
75 to  BaYears 5.07 110 18
85 or Mora Years .o2.2a 130 13 *..._
Average Age 42.70 117 6 B
Median Ace 41,85 116 6
INCOME (1899) MEAN INDEX RANK
S 0 to 15000 882 57 38
S 15000 tc 25,000 6.28 51 44
$ 25000 o 35000 7.64 61 44
$§ 35000 to 50,000 12.28 76 40
S 50,000 to 75,000 18.38 95 22
S 75,000 to 100,000 ° 12.76 132 12
$100,000. to 150,000 11.68 178 10
$150,000 or More 2047 T 448 3
Average Income $ 107,582 191 3
Median Income 5 55,071 156 8

13 - Successful Singles Segment

Sustaining Singles Group
a8

FOR PUBLIC INSPECTION
. FCC4A000000173




Demographic Data

URBANIZATION (1999) . MEAN INDEX RANK
Urban 99.28 301 -
Suburban c.72 2 50
Rural G.00 0 50

RACE / ETHNICITY ' MEAN INDEX RANK
White B5.73 107 28
Black 6.386 53 25
Native American 0.20 26 49
Asian 527 180 . 10
Pacific Islander 0.05 35 40
Qther 2.38% 60 235
Hispanic 7.80 87 17

EDUCATION MEAN INDEX RANK
. Some High Schaol 7.83 | 32 A5
High Schoof Graduate 1117 37 50
Some College Altendance 12.20 7€ 44
Associate Degree 385 . B4 48
Bachelors Degree 32.43 247 1
Post Graduate Degree 30.42 421 1

OCCUPATIONS MEAN INDEX RANK
Total White Coflar 88.74 133 1
Total Blue Collar 11.25 27 S50

WORKERS MEAN INDEX RANK
No Workers 835 - B4 41
1 Worker 26.61 95 38
2 Workers 59.31 130 1
|3 or More Workers 573 43 49

1299 , ‘ 13 - Successful Singles Segment

Sustaining Singles Group
99 '

FOR PUBLIC INSPECTION FCC4A000000174




Demographic Data

."“"\

OWNER / RENTER MEAN INDEX RANK
Owner Occupied 26.98 - 42 a4
Renter Occupied 73.03 204 7
Median Rent Paid 3 631 169 4
PROPERTY VALUE MEAN INDEX RANK
(1999)
3 0 o 350,000 0.72 5 46
$ 50,000 to 100,000 1.71 5 49
$100.000 io 150,000 3.48 18 50
$150,000 o 200,000 522 43 42
$200,000 o 300,000 17.84 168 12
$300,000 to 400,0GC0 15.75 387 3
$400,000 to 500,000 12.74 668 1
§500,000 or  More 4275 1591 1
Median Properly Value S 443,040 418 1 )
PERSONS IN UNIT MEAN INDEX RANK
1 Perscn 57.36 234 3
2 Perscns 28.86 83 33
3 to 4 Persons 1.21 s 48
5 ta 6 Persons 1.38 15 50
7 or More Persons 0.20 11 50
Average Household Size 1.63 62 45
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit (Attached) 1.80 34 43
1 Unit {Detached) 1.08 2 50
2 Units 1.92 40 44
3to 9 Units 11.00 14 19
10 1o 49 Units 26.51 309 7
50 or More Units 58.38 1312 1
Mobile Home 0.04 0 50
Other Type of Unit 1.29 118 20
1¢99  _
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Sustaining Singles Group
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